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Your manufacturing partner for mobility

FOUNDED IN

1992

MARKETS

13

LOCATIONS

23

TECHNOLOGIES

5

TECH CENTERS

4
20+

TURNOVER

460

PEOPLE

3.587

DATA SOURCE:



Your manufacturing partner for mobility CONTINUOUS GROWTH 3

500
Al Tcknia's foundation
00 @ (Teknia Elorrio)
' Poland .Germany
1992; 1993; 1994; 1995; 19965 1997; 19985 1999; 2@@0; 20@1; 2002; 2003; 2004; 2@05; 2@065 2@@7; 20@85 2009; 2010; 2011; 2@12; 2013; 2014; 2015; 20165 2017; 20185 2@19; 2020; 2@21; 2022; 2023;
200
@ Brazil Czech ‘t_ US Sweden 4R
Republic — w
100 ‘u' Mexico ‘ ' Romania
TURNOVER (Mn€)
0

DATA SOURCE: ANNUAL ACCOUNTS 2622 0 FINANCIAL CRISIS o COVID CRISIS o SEMICONDUCTOR CRISIS



Your manufacturing partner for mobility STRATEGY 4

Strategic objectives

BECOME A PARTNER

To strategic stakeholders

N\
TEKNIA

Strategy of Teknia 2023 to
2025 is based on 5 pillars

ADVANCED MANUFACTURING

To be at the front of industrial technology

NEW MOBILITY

To continue moving people

Suported by Teknia basics:

*  People & Culture

i

Brand & Reputation

DATA DRIVEN COMPANY

To take decisions in real time

FOCUS ON PROFITABILITY

To warranty company & stakeholders viability



Your manufacturing partner for mobility SALES DISTRIBUTION 5

5% Tube Forming

Technology

Aluminium Injection HPDC Plastic Injection 329

Through its five core technologies, the Group's R 4V A" T A
plants have the capacity to manufacture
components for all vehicle environments and to
adapt to the mobility trends of the future.
29% Machining

Stamping 25%

1% Others New Mobility PAS 6

Product Categories 6% iestrorics

With more than 30 years of experience as a 19% DrivingComfort A & QG e
manufacturer, Teknia is a reference partner for
traditional customers and new market players.

12%0 Exteriors

Powertrain 16%

16%0 Interiors

DATA SOURCE: INTERNAL INFORMATION 2023



Your manufacturing partner for mobility

ADIENT Autoliv ©BoOScH

brose @ntinental® DAIMLER

Technik fur Automobile

SORVIA - LLL 0 LEAR.

(O 256 & el

thyssenkrupp

VOLKSWAGEN (~)ebasto @

*36% OTHERS: 168 CUSTOMERS <2% OVER TOTAL SALES

DATA SOURCE: INTERNAL INFORMATION 2023




Your manufacturing partner for mobility STRONG FINANCIAL PROFILE 7

Net Financial Debt & EBITDA

3,0X 100 M€
90 M€ e | e
. Strong financial stability
- ToMe ‘ o, Balanced conservative
50 M financial policy and growth
2,0 50 M€ a support
40 M€ 3. Invest capacity to lead
0 Me MG&A operations
1,5X 48,8
40.5 20 M¢ ... NFD contention and
10 Me strength for the future
P e o2e oo 022 sz 5. Reliability in crisis
O rer oeer ey O esron wo " "+ Wro/estToN situations

DATA SOURCE: AUDITED CONSOLIDATED FINANCIAL STATEMENTS 2023




Your manufacturing partner for mobility SUSTAINABILITY 8

AMBITION We want to offer our customers carbon We want to contribute to the employment of We want to ethics, commitment and integrity
neutral products, improving the vulnerable groups through the promotion of continue to guide our actions and decisions in
efficiency of our processes, consuming quality education. As well as promoting the the company, always meeting the highest
100% electricity from renewable sources development of talent and the conciliation international standards of transparency.
and incorporating recycled materials. of our workers.

PERFOMANCE Reduction of: In 2022 we increased our social investment by Teknia's Code of Conduct constitutes the common

30% compared to 2021 to generate positive framework in terms of ethics and regulatory compliance.
* 25% emissions ratio vs. 2021 impact on approximately 8,000 people, directly
* 31% renewable electricity consumption and indirectly. » Establishes the principle of due diligence for the
* 6% water consumptionvs. 2021 prevention, detection and eradication of irregular
34% women in the workforce, 7% higher than conduct
the sector average. « Zerotolerance for fraud and bribery
 Member of United Nations Global Compact
SUSTAINABLE TSAEAMBID viorsomn | 13 Forccumn o | 8 Ve | 10 BeSeiaoes o | 16 Eutmicowes | 17 toaese.
RESPONSAB HIHI SOSTENIBLES : LOS OBJETIVOS

Y

DEVELOPMENT
GOALS ﬁ

3
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CONNECT WITH US
@tekniagroup
Teknia
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Thank you for your attention
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https://www.tekniagroup.com/
http://www.tekniagroup.com
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